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Vliv médii a reklamy na chut ke konzumaci alkoholu
The influence of media and advertising on the desire to consume alcohol

Konzumace alkoholu vede ke zhorSeni zdravotniho
stavu, pfedCasnym Gmrtim a  zbytecnym
celospolecenskym ztratam. Reklama na alkohol je
pomérn¢ podrobné regulovana Zakonem o regulaci
reklamy a o zméné a doplnéni zakona ¢.
468/1991Sb. O provozovani rozhlasového a
televizniho vysilani, ve znéni pozdé&jsich predpist,
¢. 40/1995Sh. Presto dochazi vyrobcei a dodavateli
K vyuzivani mezer v jednotlivych ustanovenich a k
velice dimyslnému obchdzeni piivodniho zaméru
zdkonodarce snizit spotiebu alkoholu vyraznym
omezenim jeho reklamy. Cilem prace je
kvantifikovat, jaky typ pfimé ¢i nepfimé reklamy
na alkohol vede k vétSimu baZeni na jeho
konzumaci. To je ovlivnéno kulturné, socidlné,
vekem, pohlavim 1 mirou zévislosti na alkoholu, od
pfirozené abstinence po téZkou  zavislost.
Bezprostfedni reakce bude snimana patentovanym
polygrafem VLV Lab, déale bude vyuzita baterie
standardizovanych testd. Dil¢im cilem pak bude
vytvofeni plug-inu pro blokovani reklamy na
alkohol urCeny pro rodice nezletilych, zékladni
Skoly ¢i kazdého zajemce s potiebou této asistivni
technologie vyuzit. Vyzkum bude probihat ve
spolupraci s Klinikou Adiktologie 1.LF UK a VFN.
Zjisténé vysledky pak budou pifimo vyuzity ke
konkrétnim navrhti zkvalitnéni legislativy a
prevence v CR.

Alcohol consumption leads to deterioration of health,
premature deaths and unnecessary social losses. Alcohol
advertising is regulated in relatively detail by the Act on
the Regulation of Advertising and on Amendments and
Supplements to Act No. 468/1991Coll. On the operation
of radio and television broadcasting, as amended, No.
40/1995Coll. Despite this, manufacturers and suppliers
take advantage of loopholes in individual provisions and
very cleverly circumvent the legislator's original
intention to reduce alcohol consumption by significantly
limiting its advertising. The aim of the thesis is to
quantify what type of direct or indirect alcohol
advertising leads to a greater desire for its consumption.
This is influenced by culture, society, age, gender and the
degree of alcohol dependence, from natural abstinence to
severe dependence. The immediate reaction will be
recorded by the patented VLV Lab polygraph, and a
battery of standardized tests will also be used. A partial
goal will be the creation of a plug-in for blocking alcohol
advertising intended for parents of minors, primary
schools or anyone interested in using this assistive
technology. The research will be conducted in
cooperation with the Department of Addictology, First
Faculty of Medicine, Charles University. The obtained
results will then be directly used for specific proposals to
improve the quality of legislation and prevention in the
Czech Republic.
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